SPONSORED WHITE PAPER PROGRAM
The Journal’s Sponsored White Paper program markets your

White Paper Specs

white paper to a targeted community of engaged automation

• White paper should be at least 2,000 words

professionals who are actively searching for solutions to their

and be educational in nature. Use this

automation challenges as they transform their organization

handy guide on How to Write a White Paper

with investments in the latest digital technology.

for The Journal.
• Provide editors with an ungated link to your

Sponsoring a White Paper
Our editors excerpt a portion of your white paper to create a
shorter feature article. This article is featured in The Journal

paper on your website.
• Provide your logo, to be used on the registration page.

print and digital magazines, along with links and information

• Your Rockwell Automation Partner Program

about how to download your full white paper. Click here for a

Manager must approve the paper for use in

sample article.

The Journal.

Your White Paper is promoted to over 400,000
automation professionals

Rates

• The Journal Digital magazine.

$3,900 net

• The Journal Print magazine.

Point of contact

• The Journal monthly e-newsletter.
• The Journal’s website page on rockwellautomation.com.
• More than 40 automation-related LinkedIn Groups.
• The Journal’s Facebook, LinkedIn and Twitter channels.
• All promotion is gated with a Journal-supplied registration
page for download.

Sales Leads
• Sales leads are captured through a Journal-supplied registration page.
• Sponsors may supply 2 customized qualifying questions.
• Qualified sales leads are delivered to you in weekly spreadsheet reports.
• View a Sample Registration Page.

Michael Connaughton
Sales Manager
mconnaughton@putman.net
513-543-6432

Lead generation is a marathon,
not a sprint. It will take several weeks for all our
promotions to hit via social media, e-newsletter and
40+ LinkedIn Group postings. Then, leads will come
in most heavily during the first 1-4 months after
promotions start.
SALES LEADS

All white papers should be
educational, not promotional, must conform
with The Journal’s Writer’s Guidelines, and be
approved by Journal editors and your Partner
Program Manager.
SPECIFICATIONS
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View a Sample White Paper
Click here to enlarge the sample
registration page.

