
Use a Q&A with Our Editor to Tell Your Story
You have a story to tell, and we’re offering you an opportunity to tell it by being featured in a unique 
Q&A feature called “Industry Perspective.” It takes the form of a sponsored two-page Q&A interview 
between The Journal’s Executive Editor Theresa Houck and your spokesperson on a topic of particular 
importance to your organization. 

The Industry Perspective feature is presented as a conversation, so it’s uniquely suited to telling stories 
that are difficult to convey in a traditional advertising format. 
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What Can You Do with an Industry 
Perspective Asset?
•  Provide a company executive’s view on the 

state of the industry or an important trend the 
company is part of. 

•  Recognize inventors or innovators from your 
company who have advanced or are advanc-
ing the industry. 

•  Celebrate and expand on the legacy of 
innovation that resulted from introducing an 
industry-changing technology. 

•  Illuminate the growing array of services you 
offer to differentiate the industry-leading value 
it provides to your customers. 

•  Delight readers with the charming story of 
how your company started because of industry 
conditions and how that affects how you do 
business today. 

How Does It Work?
•  You choose the topic, and we’ll work with you 

to draft appropriate questions. 
•  We’ll create responses based on an actual 

telephone interview, or draft responses based 
on established marketing objectives. 

•  Each Industry Perspective feature includes 4-5 
questions, a photo of the interviewee, and a 
supporting graphic. Click to see a sample.

•  The two-page spread will be included 
in a mutually agreed-upon print issue of 
The Journal, and will reach the 40,000 
print subscribers and 22,000+ OPT-IN 
digital subscribers. 

•  You’ll also receive a standalone PDF of the 
Q&A article you can use for your own content 
marketing purposes.

PRINT & DIGITAL 
PROMOTION
Along with your article’s magazine 
readership, we’ll promote your digital 
article via a series of digital traffic 
drivers that include e-newsletter ads and 
postings in 50+ relevant LinkedIn groups, 
and links will be included in our fall 
Automation Fair Directory. This package 
will deliver your Industry Perspective 
to an enormous audience of industrial 
automation and manufacturing influencers 
and practitioners.

PRINT & DIGITAL PROMOTION
We can turn your Industry Perspective into a podcast with Journal 
Executive Editor, Theresa Houck. All Podcasts include searchability on 
iTunes, Google Play and Spotify including links to your website and/
or downloadables in podcast descriptions, social media sharing 
via The Journal’s Facebook, LinkedIn and Twitter channels, and 
Rockwell Automation, Automation Fair and 50+ other automation- 
and manufacturing related LinkedIn Groups. Podcast Option Rate: 
$2000 net.

Endress+Hauser estimates that of 
the 40 million of its process instru-
ments installed worldwide, 90% are 
digital, smart devices. They provide an 
enormous amount of information for 
a range of host systems and Industrial 
Internet of Things (IIoT) applications, 
such as maintenance management, asset 
management, MES, ERP, etc. But many 
industrial plant managers are asking, 
“How do we manage all this data?”

Ryan Williams, National Product 
Manager, Solutions and Service at En-
dress+Hauser, answers questions about 
modern instrumentation, managing data 
in the IIoT, and how culture change is key 
to getting the most value from data.

Q: What is your 
recommendation for 
managing instrument data?

A: We recommend aligning the strat-
egy for managing instrument data to 
the rigor or sensitivity of your pro-
duction process and your people. For 
example, if a customer is in a highly 
critical environment and has tight 
process tolerances, then the instru-
ment data should be precise, accurate 
and well-maintained. Conversely, if 
the customer evolved a nice process 
but has a lot of flexibility and it’s not 
as critical, then the instrument’s sec-
ondary data would need to be equally 
available but not necessarily as precise.

Data sensitivity, protection and 
permissions are all considerations 
when we think about instrument data. 
Knowing where flowmeters are and 
whether they’re on or off — that’s 

low-sensitivity data, for example. But 
if it’s a primary process measure-
ment point that’s important to safety 
and process integrity, it’s usually 
coordinated and managed to the 
process control automation system, 
the historian system and the quality 
system. Different paths are created 
depending on the user and type of 
asset information needed.

That’s what’s fascinating — as 
our industry is embracing the shift 
to Industry 4.0 with the Industrial 
Internet of Things (IIoT), we have 
options that are in the best interests 
of the people or process, and that 
invites creativity and innovation.

Q: What are some of the 
best ways to use IIoT data?

A: IIoT data can mean many things 
to many people, so defining the 
context is most important. Knowing 

what we’re trying to accomplish, 
learn or improve helps to determine 
the best ways to use the data.

An electrical supervisor wants to 
know flowmeters locations, whether 
they’re installed correctly, measuring 
accurately and their status. Combin-
ing existing device information and 
diagnostics from simple instrumen-
tation and asset data sets creates an 
overview of the asset’s health, allow-
ing maintenance and operations to be 
proactive. That, I think, is the most 
common IIoT best practice, because 
being proactive instead of reactive 
drives a more reliable process.

Another best practice relates to de-
vices, equipment or skids that physically 
move or are remote in an area with no 
Ethernet communication or power. 
Rather than using multiple different de-
vices, everything can be done on one. A 
technician at a skid on a water station, 
for example, can measure water quality, 
get diagnostics and asset information, 
and also use cellular or other infra-
structure at a lower price than running 
conduit and wire.

What’s also exciting about IIoT is 
the ability to run pattern analyses, 
artificial intelligence (AI) or very 
simple models. For example, if I have 
200 skids out in a remote field, I can 
compare one skid versus the other, if 
one field is outperforming another, infer 
different behaviors about the equipment 
or people maintaining them, and apply 
that information to get a more consis-
tent process at the ideal cost point.

Additionally, managers and com-
pany cultures enabling IIoT are al-

ENDRESS+HAUSER HELPS INDUSTRIAL 
FIRMS MANAGE THEIR VAST IIOT DATA

Ryan Williams, National Product Manager, 

Solutions and Service, Endress+Hauser
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