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INDUSTRY OVERVIEW

From the oil patch to the assembly line, industry is being remade through digital 
technology, resulting in safer, more efficient, more productive and more agile 
operations. Smarter devices, proliferating sensors, ubiquitous networks and more 
powerful software applications are transforming virtually every aspect of the 
industrial asset lifecycle, integrating and distilling the “big data” associated with 
myriad digital systems into context-sensitive, actionable information delivered to 
the right people and systems, at the right time and in the right place. Together 
with new data-driven production technologies such as additive manufacturing 
and collaborative robotics, digital technology also is enabling entirely new 
business models as well as reducing the cost, time and risk of bringing new 
products to market—and of bringing new production capabilities on line. 

OUR MISSION
Smart Industry is an integrated media platform consisting of digital conferences, 
interactive webinars, podcasts, custom reports, a quarterly print publication and 
an online information resource— all created to help accelerate the ongoing 
digital transformation of manufacturing and related industries, as represented by 
the convergence of information and operational technologies and industrywide 
movements such as the Industrial Internet of Things (IIoT) and Industrie 4.0.

Our mission is to facilitate knowledge exchange, explore emerging best practices 
and spur business development among the global community that is turning this 
vision of the next industrial revolution into reality. 
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AREAS OF INVESTMENT

The COVID-19 Pandemic has taken the manufacturing sector down a path where 
companies were already working to find their way and put them in a position 
where accelerating their digital transformation efforts is the only answer.  

Findings from IDC’s Annual Worldwide Digital Transformation Report show that 
direct DX investments will continue to grow at a compound annual growth rate 
of 15.5% through 2023 and is expected to reach $6.8 Trillion.  Process & Discrete 
Manufacturing sectors will continue to lead the digital transformation investment 
efforts globally as manufacturers continue to build on existing strategies and 
investments in order to shore up their supply chains and develop smarter 
manufacturing processes.

“Organizations with new digital business 
models at their core that are successfully 
executing their enterprise-wide 
strategies on digital platforms are well 
positioned for continued success in the 
digital platform economy.”

–IDC Digital Transformation InfoBrief 
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{{DISCRETE 
MANUFACTURING
(INCLUDING 
MACHINERY)
 
$1.2 TRILLION 
INVESTED IN DIGITAL 
INITIATIVES IN 2023

A small sample of companies actively involved in using Smart Industry resources
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{PROCESS 
MANUFACTURING

 
$680 BILLION INVESTED 
IN DIGITAL INITIATIVES 
IN 2023

A small sample of companies actively involved in using Smart Industry resources
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We at Smart Industry improve marketing performance for companies selling products 
and services that enable digital transformation in the industrial sector. If you want to 
maximize your marketing impact and create more sales opportunities, we can help. 

Your involvement with Smart Industry will help to achieve the following objectives: 

 •  Position your brand with industry’s hottest topics and emerging priority initia-
tives – digital transformation and the IIoT

 •  Contribute to the digital investment decision-making process and support 
digital-business initiative takers

 •  Communicate the role that you play in helping industrial companies plan and 
execute digital business initiatives

 •  Establish your company and executives as key experts and change agents 
related to digital transformation

 •  Generate venturesome industry, partner and prospect contacts –  
all valuable in improving your revenue pipeline

HOW WE CAN HELP
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AUDIENCE PROFILES
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Khanh H.
Senior Research Scientist

Bristol-Myers  

Squibb Company

Webinar Registrations  
(3 Webinars over the last 4 years):
• Clockwork Solutions
• Advances in the Digital Supply Chain
• Lessons Learned from IIoT Deployments

Subscribed to eNewsletters:
•  SI Update

• SI Premium Content Alerts

• Digital edition of quarterly SI magazine 

Registered for:
•  Case Study: Merck Leverages 

Analytics to Support New Continuous 
Manufacturing Processes

•  Technology Report: Predictive 
Maintenance: Using the Past to Super-
Charge the Future

•  Technology Report: Creating Smart, 
Efficient, Energy-Conserving Processes in 
the Digital Era

Recent page views:
•  Five reasons companies fail 

to pursue innovation

•  Data doctors in the IIoT era

•  Adapting IoT technologies 

to a complex shop floor

11 
website 

visits 
in the last  
12 months

Alexandra C.
Automation Manager

Raytheon

Webinar Registrations  
(8 Webinars over the last 2 years):
•  The Inside Secrets of Smart Manufacturing
•  Influential Women in Manufacturing: 

Strategies to Rethink and Advance Women 
in Industry

•  The Artwork of Industry 4.0: Unlocking the 
Potential of Digital Industries for Consumer 
Products Companies

•  Manufacturing in the Age of the Customer: 
How Could Technologies Drive Digital 
Transformation

• Industrial IIoT

Subscribed to eNewsletters:
•   SI Update

• SI Premium Content Alerts

• Digital edition of quarterly SI magazine

• SI Expo Updates

Registered for:
•  White Paper: Creating and Deploying 

Digital Twins for the Process Industry
•  White Paper: Why Predictive 

Maintenance is Driving Industry 4.0

Recent page views:
•  White Paper: Creating and 

Deploying Digital Twins for 
the Process Industry

•  Manufacturing 
Technologies Tours | Smart 
Industry Conference

•  White Paper: Improving 
Water/Wastewater 
Infrastructure Performance 
with Operational...

2 
website 

visits 
in the last  
12 months

9 
actions

14 
actions

Tom C.
SW

Agilent Technologies

Webinar Registrations  
(23 Webinars over the last 4 years):
• Basecamp 
•  Digital Transformation in Asset  

Intensive Industries
•  Why We Need Better Connectivity and OT 

Platforms
•  A New Normal: Distributed Workforce & 

Remote Monitoring

Registered for:
•  White Paper: Creating and Deploying 

Digital Twins for the Process Industry
•  Technology Report: Industrial 

Automation

Recent page views:
•  How AI is (and isn’t) 

meeting manufacturers’ 
supply and demand

•  Best practices in 
manufacturing 
communication during a 
pandemic

•  The case for AI and 
automation in the supply 
chain

46
website 

visits 
in the last  
12 months

25 
actions
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AUDIENCE PROFILES
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Michael C.
Principal Engineer

Whirlpool

Webinar Registrations  
(5 Webinars over the last 4 years):
•  The Critical, First Steps to your IIoT Journey
• The New Age of Industrial Communication
• Lessons Learned from IIoT Deployments

Subscribed to eNewsletters:
• SI Update

• SI Newsletter

• Digital edition of quarterly SI magazine

• SI Expo & Conference Updates

Registered for:
•  Special Report: Smart Devices: How this 

Smart Solution Enables Smart Decision 
Making

•  White Paper: Creating and Deploying 
Digital Twins for the Process Industry

•  eBook: Engineer’s Guide to Data 
Collection & Insights for IIoT Initiatives

Recent page views:
•  How AI is (and isn’t) 

meeting manufacturers’ 

supply and demand

•  The case for AI and 

automation in the supply 

chain

14
website 

visits 
in the last  
12 months

Steve L.
CEO

Pacesetter

Webinar Registrations  
(4 Webinars over the last 3 years):
•  The Critical, First Steps to your IIoT Journey
• Is Your Factory Future-Ready?
•  The Inside Secrets of Smart Manufacturing

Subscribed to eNewsletters:
•  SI Update

• SI Newsletter

• Digital edition of quarterly SI magazine

Registered for:
•  eBook: Engineer’s Guide to Data 

Collection & Insights for IIoT Initiatives
• Infographic: The Power of Two
•  Technology Report: Making Sense of 

Industrial IoT Platforms

Recent page views:
•  Base Camp Digital 

Preview: Finding & 

exciting talent to realize 

your transformation

•  Predicting predictive-

operations readiness

•  Artificial intelligence in 

the supply chain and 

warehouse

16 
website 

visits 
in the last  
12 months

12 
actions

10 
actions

Bruce W.
Advanced Manufacturing 

Operations

Sargento Foods

Webinar Registrations  
(11 Webinars over the last 3 years):
•  Manufacturing in the Age of the Customer: 

How Could Technologies Drive Digital 
Transformation

•  The Inside Secrets of Smart Manufacturing
•  The Artwork of Industry 4.0: Unlocking the 

Potential of Digital Industries for Consumer 
Products Companies

• State of Initiative

Subscribed to eNewsletters:
• SI Update 

Registered for:
•  Case Study: Merck Leverages 

Analytics to Support New Continuous 
Manufacturing Processes

Recent page views:
•  Case Study: Merck 

Leverages Analytics to 

Support New Continuous 

Manufacturing Processes

5 
website 

visits 
in the last  
12 months

13 
actions
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AUDIENCE PROFILES
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Gary F.
Global Sr. Mgr. Digitalization 

Partnership Development

SKF

Webinar Registrations  
(4 Webinars over the last 3 years):
•  Manufacturing in the Age of the Customer: 

How Could Technologies Drive Digital 
Transformation

•  The Inside Secrets of Smart Manufacturing
•  The Artwork of Industry 4.0: Unlocking the 

Potential of Digital Industries for Consumer 
Products Companies

 
 

Subscribed to eNewsletters:
• SI Update
• Digital edition of quarterly SI magazine 

Registered for:
•  Special Report: Digital Transformation Use 

Cases: Employing Digital Tools To Excel 
During...

•  Technology Report: Insights from the edge 
fueling solutions for the edge

•  Technology Report: Predictive Maintenance: 
Using the Past to Super-Charge the Future

Recent page views:
•  Tips for monitoring 

variable-speed equipment 

with IIoT sensors

•  Inflexible supply chains, 

meet the nimble approach 

to manufacturing

•  What’s the connection 

with AI & preventative 

maintenance?

45
website 

visits 
in the last  
12 months

Pedro G.
Equipment Reliability 

Engineer

Electrolux

Webinar Registrations  
(5 Webinars over the last 2 years):
• Basecamp
•  Digital Transformation in Asset Intensive 

Industries

• New MES IT/OT Divide

Subscribed to eNewsletters:
• SI Update

Registered for:
•  eBook: Engineer’s Guide to Data 

Collection & Insights for IIoT Initiatives
•  Infographic: Predict, Prevent, Excel: 

TrakSYS for Maintenance Management
•  Case study: Industrial IIoT-Enabled 

Remote Monitoring Improves OEM 
Service Performance

Recent page views:
•  Sparkplug: Open-source 

technology to bridge the 

IT/OT gap

•  Perspectives Part Four: 

COVID-19 & manufacturing

•  What’s the connection 

with AI & preventative 

maintenance?

14
website 

visits 
in the last  
12 months

Brendan M
Process Engineering 

Technician

Mercury Marine

Webinar Registrations  
(10 Webinars over the last 2 years):
•  The Critical, First Steps to your IIoT Journey
• Is Your Factory Future-Ready?
•  The Inside Secrets of Smart Manufacturing

Registered for:
•  2020 Technology Report: An Engineer’s 

Guide to the Industrial IoT

Recent page views:
•  2020 Technology Report: 

An Engineer’s Guide to the 

Industrial IoT

4 
website 

visits 
in the last  
12 months

9 
actions

9 
actions

11 
actions
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EDITOR IN CHIEF 
Chris McNamara

“Working in this digital-
transformation space is like catching 
a tiger by the tail…each day 
delivers massive changes, huge 
opportunities and the emergence of 
tools, trends and technologies that 
are—to put it simply—improving the 
ways we work and live.”

•   Smart Industry Editor in Chief since 2019
•   Connectiv Editorial Council Member
•   Freelance magazine journalist covering topics from 

digital transformation to travel
•   Member of the Society of Children’s Book Writers 

& Illustrators
•   Board member of the Friends of Thomas Ford 

Library
•   Father of three wonderful children and one awful 

dog

Accomplishments
Shepherded the growth of Smart Industry from its infancy to current 
position as an authority on digital transformation and an active 
community for all voices within this conversation. 

Launched the Base Camp Digital series to deliver IIoT expertise— 
remotely—to thousands of attendees on a range of trending 
topics in the modern manufacturing space. Currently produce and 
moderate the INSIGHT webinar series, which connects thousands of 
professionals with industry experts. 

Launched the Remaking Industry podcast to deliver thought-
leadership on emerging digitalization trends directly to a global 
audience, wherever they may be listening. 

Digital-Transformation Trends for 2022
New speed and functionality within industrial networks powered by 
5G to enable greater granularity of insights and smarter operations 
than even just a few years prior. 

Continued acceleration of all of these digitalization projects due 
to the pandemic. Remote-work capabilities continue to evolve to 
meet demand from workforces realizing that automation and remote 
access can not just replace traditional ways of working but enhance 
the efficiency and safety of industrial operations. 

Mainstreaming of formally exotic tools and techniques such as 
robots, cobots and augmented reality. As these approaches gain 
footholds and prove their value and ease of use, their adoption will 
snowball, particularly among laggards. 

Recognition that digital transformation is not a tool or a destination, 
but rather a mindset, a wider business strategy encompassing myriad 
elements to empower human teams to optimize all of their efforts 
inside and outside their facilities. 

EDITOR PROFILE
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EDITOR AT LARGE 
Keith Larson

“Having covered the industrial 
automation space for more than 30 
years, it’s stunning to see the pace 
of digital technology innovation 
in recent years. The COVID  
pandemic has only catalyzed further 
transformation, and industry will 
never be the same.” 

•   Founding editor and organizer of Smart Industry
•   Long-time journalist, pundit and communicator in 

the industrial automation space
•   Honored with numerous business journalism 

awards, including Connectiv’s Jesse H. Neal award 
•   Recovering chemical engineer, also serves as vp 

content for Putman Media and editor-in-chief of 
Control

•   Empty-nester with two grown daughters now lives 
in Chicago’s South Loop with lovely wife Lisa

•   Persistent endurance runner who finally broke 
four hours at the 2019 Chicago Marathon, and is 
queued up to try for new PR in October 2021

Accomplishments
Conceived of Smart Industry in 2014 as a media platform dedicated 
to advancing the transformation of industry through the application of 
new digital tools, strategies and work processes. A Fast Company, if 
you will, for the manufacturing set.
 
Leader and group publisher of Putman Media’s industrial automation 
media brands, including Control and Control Design as well as Smart 
Industry. Founding editor of the company’s Pharma Manufacturing 
brand.
 
Frequent speaker and commentator on the industrial automation 
landscape, including podcasts, videos and (especially lately) virtual 
industry events.

Digital-Transformation Trends for 2022
The COVID-19 pandemic has turned a range of digital technologies 
from “nice-to-haves” to “must-haves.” These include digital tools 
that enable secure, remote access for the WFH crowd, as well as 
mobile worker platforms that enable remote subject matter experts 
to collaborate with field workers, and for field workers to access the 
information they need to perform their work correctly and efficiently.

Persistent supply chain issues continue to plague manufacturers 
and other critical infrastucture suppliers as we enter 2022. Industrial 
companies are rethinking supply chains long optimized for lowest 
costs to provide greater resilience instead. 

Longer term, the capabilities of traditional industrial automation and 
control systems will continue to be enhanced with local, edge-based 
data analytics and AI to form increasingly autonomous systems that 
help identify and resolve problems before they escalate. Integration 
with cloud-based systems will also make the management of asset 
performance across the enterprise a more achievable reality.  

EDITOR PROFILE
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MAGAZINE ADVERTISING

[12]

Each quarter (March, June, September and November), the magazine edition of Smart 
Industry is delivered to nearly 30,000+ decision-makers across the U.S. industrial landscape.

Each themed issue delivers independent, need-to-know information designed around the 
needs of key decision-makers:
• Business strategists charged with envisioning the new value propositions and business 

models to be enabled by digital transformation. Titles include: C-Level & General 
Management

• Technology strategists charged with determining what software, systems and underlying 
architecture will allow their organizations to achieve those transformational objectives. 
Titles include: CTO & IT

• Operational strategists charged with the day-to-day transformation of business 
processes and organizational structure. Titles include: Engineering, R&D, Plant 
Operations & maintenance, Purchasing

 

FOUR-COLOR PRINT ADVERTISING RATES (NET)

1x 4x Ad Sizes ––  (WxD)

Full page $4,940 $4,120 7-7/8” x 10-1/2"

One-half page $3,210 $2,890
Island:        49/16 x 71/2" 
Vertical:  31/4 x 10" 
Horizontal:  7 x 47/8"

One-third page $1,975 $1,775
Vertical:  23/16 x 10" 
Square:  49/16 x 47/8"

  

CIRCULATION BREAKDOWN

Process Industries....... 35%

Discrete Industries ..... 34%

Wholesale Trade/  
Durable & Non Durable 
Goods ........................ 28%

Utilities/  
Power Generation ........ 2%

Quarterly 
magazine with a 
total distribution 

of 30,969.

Qualified Print: 21,000
Qualified Digital: 9,969
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2022 EDITORIAL SCHEDULE

JANUARY FEBRUARY MARCH APRIL MAY JUNE

Print Magazine Quarterly

Cover Story 
 

 

 
 
Other Issue Themes

COVER STORY:

Storming Into 2022: Insights and 
Updates from the  
Crystal Ball Report

 

ENABLING TECH:  
New Toys and Tools for Edge Optimization

EMERGING TECH:  
What’s the State of 5G in Industry?

DIGITAL USE CASE:  
Quest for Firelogs: The Duraflame Transformation Story

COVER STORY: 

Building Blocks—Next Steps  
With Industrial Automation 

 

ENABLING TECH:  
Asset Performance Management 

EMERGING TECH:  
Next Steps with Asset Performance Management 

DIGITAL USE CASE:  
A Stronger, Safer, More Remote Workforce

Key Dates Ad Close, Materials Due: 2/12, 2/19 Ad Close, Materials Due: 5/13, 5/20

Other Marketing Opportunities

eHandbooks 2022 Crystal Ball Report Predictive Maintenance Industrial Networks Data Analytics Industrial Automation  Edge Solutions

Video eHandbook series Industrial Automation Remote/Cloud  
Connectivity

INSIGHT Webinar Series Smart Industry  
INSIGHT Webinar Series
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2022 EDITORIAL SCHEDULE

JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

Print Magazine Quarterly

Cover Story 
 

 
 
Other Issue Themes

COVER STORY:

A Pulse-Check on Convergence: 
Did IT Eat OT? 

 

 

ENABLING TECH:  
Modern Remote Control: New Approaches for Asset  

Performance Management

EMERGING TECH:  
Expanding Usages of Containerization

DIGITAL USE CASE:  
Who Needs a Supply Chain? New Applications of  

Additive Manufacturing 

COVER STORY:

Digital Transformation:  
2022 State of Initiative Report

 

ENABLING TECH:  
Cobots, Robots and RaaS Powering Industrial Automation

EMERGING TECH:  
What Are We Learning About Machine Learning &  
Artificial Intelligence in the Manufacturing Space?

DIGITAL USE CASE:  
Updates from the Educational Front:  

Transforming Training

Key Dates Ad Close, Materials Due: 8/12, 8/19 Ad Close, Materials Due: 10/14, 10/21

Other Marketing Opportunities

eHandbooks IT/OT Convergence Cybersecurity Cloud Applications Predictive Maintenance Industrial IoT
Platforms Energy & Efficiency

Video eHandbook series Machine Learning &  
Artificial Intelligence Data Analytics

INSIGHT Webinar Series Smart Industry  
INSIGHT Webinar Series
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Ideas Exchange - Sponsored Editorial Section

In each quarterly issue of Smart Industry magazine, our sponsored Ideas Exchange section 
allows solution providers to communicate directly with the Smart Industry audience, sharing your 
company’s perspective using your voice, your terminology and reflecting your domain expertise. 

•  Ideas Exchange columns are provided as a value-added/bonus for full-page display advertisers. 
Who commit to all 4 quarterly issues

•  The Smart Industry content team handles the editing, production and layout elements, ensuring 
your column is engaging to readers. You simply provide 500 words of copy and a high-resolution 
image of the column author.

•  Ideas Exchange columns are unique in that they personalize your marketing efforts and 
directly connect your people to prospects. 

SHOWCASE YOUR EXPERTISE IN PRINT

SMART INDUSTRY • WWW.SMARTINDUSTRY.COM Q4 2016      47

S P O N S O R E D  C O N T E N T       I D E A S  E X C H A N G E

What’s the biggest challenge on the plant floor? According to a recent GE survey, it’s managing alarms.

But today every organization can manage alarms. With intelligent alarming and the Industrial Internet, 

companies can send the alarms that matter, when they matter, to the right person. Engineers and op-

erators can receive prioritized alerts with instructions, helping them react to and resolve alarms quickly. 

With geo-intelligence, companies can deploy alarms to an operator, engineer or manager based on 

physical location. As an example, an engineer is standing on Floor 4 in front of a mixer and an alarm 

goes off related to a machine on Floor 1, which is 25 minutes away. 

Does it make sense to deploy the alarm to that engineer?  A geo-intelligent HMI/SCADA system can 

determine that a colleague is standing 100 feet away from the machine in alarm and instead send the 

signal to the closest engineer for faster, more efficient response.

By adding geo-awareness to alarming, companies can make intelligent notifications possible and 

deploy alarms in a geo-context. The right information finds the right person in the right location, which is 

drastically different from the traditional SCADA world and drives faster action. 

In addition to deploying alarms based on location, today’s HMI/SCADA also can filter alarms to in-

crease efficiency. According to analysts, 75 percent of all alarms are noise, and many companies want to 

examine their systems and reduce the number of alarms. Even with these good intentions, integrators 

and in-house engineers often need to add new ones—creating a seemingly unending cycle.

As a result, companies are forced to accept that there will always be a certain level of noise from 

alarms and operators must know what to pay attention to and what not to pay attention to. A problem 

arises with temporary staff operating machines or new operators coming on board. The temporary or 

new personnel don’t have the experience to filter through the alarm noise and make sense of it. 

With intelligent alarming fueled by the Industrial Internet, companies can take all of the raw alarms in 

underlying systems and apply a level of analytics to them. Modern HMI/SCADA systems can deliver the 

right alarm, perhaps even a derived or intelligent alarm, to mobile devices rather than simply transferring 

confusing raw data. Furthermore, fourth generation HMI/SCADA can add a layer of proactive analysis to 

deliver predictive intelligent alarming. Today’s technology isn’t just about delivering the right information 

after an event has happened; it is also about delivering information before a catastrophic issue occurs 

and preventing it from taking place. 

Consider temperature monitoring on a piece of equipment. If the temperature exceeds the upper 

control limit, an alarm is activated. Traditionally, an operator would now react to the alarm. Analytics 

have made it possible to evolve from being reactionary to predicting when the event will occur and tak-

ing steps in advance. As an example, a food manufacturer can monitor the temperature data point, put 

an analytic on it and predict the temperature based on a statistical model. The company can push an 

alarm to an operator to ensure that action is taken faster before a batch is ruined. 

Today’s HMI/SCADA is not just monitoring and visualization with alarms rolling in. For operators, HMI/

SCADA is their decision support system and alarm management is critical.

Here are two golden rules to think about:

• Don’t allow technology to complicate the operator experience. 

• Use technology to improve the operator experience and manage alarms for greater efficiency.

With just a glance, operators should be able to recognize which information requires their attention 

and what it indicates. You can enable smart operators with intelligent alarming for faster alarm detec-

tion, greater understanding and improved business outcomes.

Intelligent alarming leverages  
Industrial IoT to reduce risks and costs

ALICIA BOWERS

Product Marketing 

Manager, Automation 

Software, GE Digital

For more information:

ge.com/smart-operator

(855) YOUR1GE

SI16Q4_39_48_SPON_CONTENT.indd   47 11/16/16   10:07 AM
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FROM THE EDITOR I D E A S  E X C H A N G E        S P O N S O R E D  C O N T E N T       

With enough years in the process industry, some scenarios begin to look familiar, like déjà vu 

all over again. The promises of a new generation of technology follow a familiar cycle of hype, 

reality-check, and, if they survive the reality-check, adoption. But even with adoption as a 

demonstration of success, the inertia of the installed base always wins in what becomes an 

evolutionary rather than a revolutionary transition.

This reality—evolution over revolution—is of particular importance right now with respect to 

process analytics for two reasons. First, far too often in process manufacturing plants, “analyt-

ics” means data silos, Microsoft Excel, and hours of manual work by process engineers so there 

is a growing, if not desperate, need for a revolution to leave behind the repetitive tasks associ-

ated with creating production reports and extracting information from data. 

Second, the pace and scope of recent technology innovations are overwhelming both the in-

dustry and the customer. Technology generations used to last decades, now it feels like months. 

And the scope of advances in software, hardware, and data science is unparalleled as Moore’s 

Law and larger commercial markets continue to drive prices for all aspects of computing to ever 

lower price points.  

As a result, customers are threatened, rather than encouraged, by all the new offerings.  They 

hear that to achieve new insights and operational gains they must move their data to the cloud, 

adopt new data governance and security models, hire data scientists with expertise in machine 

learning, and hire developers to build solutions on big data platforms. All by next week.

This, as we know from a history of evolution adoptions of new technologies, will prove unten-

able for customers in process manufacturing organizations.  But starting with a typical process 

plant with historians and Excel, how does a customer get from there to a modern generation of 

analytics and insights?

THE EVOLUTIONARY APPROACH
We should expect that as innovative technologies mature they will evolve to easier-to-use offer-

ings in order to grow their audience of potential customers. Thus, rather than forcing customers 

to do lots of work to adopt the recent wave of innovations, vendors will begin delivering innova-

tions in a more application-style experience instead of as APIs and platforms with often over-

whelming IT requirements. We’re already familiar with this approach in our consumer software 

experience where voice recognition, Google-like search, and product recommendations are part 

of our every day experience.

These application experiences—visual, interactive, intuitive—will be designed for use by 

existing employees, specifically process engineers with the experience, expertise, and educa-

tion to investigate alarms, write reports, and optimize production outcomes. They will empower 

these users with productivity tools and features to help them assemble, cleanse, search (like 

Google), visualize, contextualize, investigate, and share insights from process data.

And this is the critical issue. Somewhere in the storm of recent innovations regarding tech-

nologies, processing speeds, costs, and hardware the question of “who is it for?” has been 

forgotten. At an asset level, yes, there are opportunities for automated review and analytics on 

performance.  But given the variability and constant state of change that defines process and 

batch operations, engineers have the most immediate need for a new generation of analytics 

solutions. Whoever has forgotten them has forgotten the point of the whole exercise. 

Modern analytics:  
Who forgot the engineers?

MICHAEL RISSE

Vice President & CMO

Seeq Corporation

For more information:

Michael.risse@Seeq.com

SI16Q4_39_48_SPON_CONTENT.indd   48 11/16/16   10:07 AM



CHEMICAL  PROCESS ING  •   CONTROL   •   CONTROL  DES IGN  •   FOOD PROCESS ING  •   PLANT SERV ICES   •   PHARMA MANUFACTUR ING  •   SMART  INDUSTRY

2022 MARKETING GUIDE

[ 16 ]

INDUSTRY PERSPECTIVE Q&A

We’re offering industry leaders the opportunity to be spotlighted in a unique Q&A feature that 
we’re calling “Industry Perspective.” Each Industry Perspective takes the form of a sponsored 
two-page Q&A interview between the magazine’s editors and a company spokesperson on a 
topic of particular importance and meaning to your organization.

Because each Industry Perspective feature takes the form of a conversation, it’s uniquely suited 
to telling stories that are difficult to convey in a traditional advertising format. One of our first 
examples that appeared in our sister magazine Control (right), celebrated and expanded on 
the legacy of innovation that resulted from the introduction of an industry-changing instrument 
fifty years ago. You choose the topic, and we’ll work with you to draft appropriate questions. 
We’ll create responses based on an actual telephone interview, or draft responses based on 
established marketing objectives.

Each Industry Perspective feature includes 4-6 questions, together with photo of interviewee 
and a supporting graphic. The two-page spread will be included in a mutually agreed upon 
issue, and will reach the full, 30,000+-strong subscriber list of Smart Industry. Pricing for 
development of the feature and for its inclusion in the magazine is $6,500 net. The sponsor will 
also receive a standalone PDF of the article which you can use for your own content marketing 
purposes.

To get additional mileage out of your Industry Perspective investment, an audio recording of 
the Q&A can be promoted as a special Solution Spotlight episode of our new Smart Industry 
podcast series.

We also offer a digital promotion program designed to further increase the print article’s online 
readership. In addition to the two-page spread treatment in the magazine, we’ll promote the 
digital article via a series of digital traffic drivers such as e-newsletter ads, website ads, social 
media posts and premium content alerts. 

PROGRAM PRICE:  
• Industry Perspective Q&A .............................................................................................$6,500 net
• Digital Promotion Package  ..........................................................................................$3,000 net
• Solution Spotlight Podcast  ..........................................................................................$2,000 net

[ 16 ]
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THE pressure transmitter has long been the work-

horse instrument of choice for the process indus-

tries. Like no other instrument, it offers unparal-

leled application flexibility and is as often used in 

flow and tank level applications. A steady stream 

of innovation has carried the pressure transmitter 

forward throughout the past several decades, fol-

lowing the transition from pneumatic to electronic 

to the digital age.

Rosemount Engineering Co. was there as the 

shift from pneumatic to electronic instrumenta-

tion gathered steam, introducing in 1969 the now 

iconic Rosemount™ 1151—the analog pressure 

transmitter that would set the performance stan-

dard for decades to come and pave the way for 

Rosemount Engineering Co. and eventual parent 

company Emerson to become a major force in the 

global process automation marketplace.

With the 50th anniversary of the Rosemount 

1151’s introduction approaching, Control caught 

up with Scott Nelson, Vice President and General 

Manager of Rosemount pressure products at Em-

erson Automation Solutions, to discuss the five 

decades of innovation that continue to make the 

company’s pressure instrumentation offering as 

cutting edge and relevant today as the Rosemount 

1151 was in 1969. 

Q When it was introduced back in 1969, the Rose-

mount 1151 represented a step change forward in 

terms of stability, reliability and accuracy—all in a 

more rugged yet modular, repairable package only 

one-third the size and weight of competitive offer-

ings. What other innovations have continued to de-

fine Emerson’s industry leading position in the pres-

sure instrumentation space during the years since? 

A: The evolution of Emerson’s Rosemount pressure 

instrumentation offering is really punctuated by the 

three generations—so far—of our flagship pres-

sure transmitter. The Rosemount 1151, of course, 

marked our entry into the industrial space. 

Pure and simple, it was a dramatically better 

and more capable transmitter than what had pre-

viously been available, and its success was the 

catalyst for Rosemount’s transformation from a 

maker of specialized aerospace instrumentation 

to a process automation company.

If the Rosemount 1151 was about building a 

better analog instrument, our second-generation 

transmitter, the Rosemount 3051, debuted 20 

years later and was firmly rooted in state-of-the-

art digital technologies. Inside, a new, free-float-

ing, micro-machined capacitive sensor came to-

gether with surface-mount electronics and custom 

ASIC circuitry to provide enhanced performance 

and increased functionality. The Rosemount 3051 

was the first pressure product on the market to 

include a total performance specification that 

reflects operation in real-world conditions over a 

five-year time frame.  It also supported a range 

of digital communication options, adding HART® 

communications to the 4-20mA analog signal and, 

in due time, Profibus, FOUNDATION Fieldbus and 

WirelessHART® . Miniaturization brought about a 

further 50 percent reduction in size and weight, 

and a new coplanar design allowed the integration 

of primary flow elements, instrument manifolds 

and diaphragm seal assemblies into complete, 

factory-assembled solutions.

The third-generation Rosemount 3051S added 

scalable intelligence and an architectural ap-

proach to the industry’s top-performing pressure 

transmitter. This platform for innovation has en-

abled many industry firsts since its introduction in 

2001. The increased computational horsepower 

of the Rosemount 3051S, for example, allowed us 

to pioneer the multivariable transmitter: a single 

device that brings together pressure, differential 

pressure (DP) and temperature measurements to 

output real-time mass flow and energy readings. 

Other industry firsts for the Rosemount 3051S 

include the Electronic Remote Sensor (ERS)™ 

System, which eliminated mechanical capillary 

and impulse lines for safer and higher perform-

ing DP level applications, as well as lower main-

tenance and installed costs. The Rosemount 

3015S has also taken on higher level diagnos-
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Emerson marks 50 years of pressure 
instrumentation innovation

SCOTT NELSON 
VP & GM Rosemount  

Presssure Products,  

Emerson Automation Solutions
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tics, detecting anomalies not only in its 

own operation but in the integrity of its 

communication path, the health of the 

process itself and the performance of 

associated assets. 

Q Your customers have certainly come 

to rely on the quality and reliability that 

comes with Emerson’s Rosemount port-

folio, but nowadays accuracy and stability 

of the primary measurement is only the 

cost of entry. Along what other dimen-

sions has Emerson continued to innovate 

its pressure instrumentation offering?

A: There are several driving forces be-

hind our ongoing development efforts. 

While we continue to advance the state 

of the art in reliable and accurate mea-

surement performance, we’re striving to 

extend the reach, scope and applicabil-

ity of our pressure instrumentation solu-

tions while also making those solutions 

safer as well as easier to engineer, use 

and maintain. 

On the digital front, we’re leveraging on-

board analytics to provide users with more 

actionable insight into their process condi-

tions in a way that cannot be achieved via 

their control systems. Statistical analysis 

of process noise, for example, allows us 

to provide preconfigured diagnostics for 

specific issues or concerns such as valve 

cavitation, column flooding, multi-phase 

flow conditions and plugged impulse lines. 

We’re also ensuring loop integrity by moni-

toring and verifying the integrity of the de-

vice and its connection to the process and 

to the control system.

But not all of today’s innovations are 

digital. Some of our latest innovations 

involve creating highly optimized and 

safety-centric solutions for very tradi-

tional applications like DP flow metering. 

Our new Rosemount 9295 Process Flow 

Meter (pictured) effectively eliminates 

the complexities and drawbacks of orifice 

plate installations in refining and chemi-

cal industries by replacing the whole in-

stallation with an all-welded spool design. 

This pre-configured flow meter sup-

ports up to four individual flow trans-

mitters for safety applications, is fully 

roddable, comes complete with true pip-

ing class isolation valves, and requires no 

straight pipe run beyond the meter body 

due to the use of the proven Condition-

ing Orifice technology. This is just one of 

a variety of application-based innovations 

that integrate traditionally separate com-

ponents and bring much more flexibility, 

safety and capability to the picture.

We’re also tackling increasingly ex-

treme measurement conditions—both 

of the process and of the surrounding 

environment. These include differential 

pressures to 15,000 psi (1,030 bar) and 

gauge pressure measurements to 20,000 

psi (1,375 bar). In terms of tempera-

ture, our transmitters are rated to -75°F 

(-60°C) on the low end and our new 

Thermal Range Expander accommodates 

process temps over 770°F (410°C). 

Q Next year marks 50 years since Rose-

mount Engineering Co. moved from its 

roots in the aerospace market and into 

the industrial instrumentation space. 

As we look ahead, what can you tell us 

about what further innovations Emerson 

has in store for users of pressure instru-

mentation?

A:  We’ll continue to adapt our pressure 

measurement technology to meet more 

diverse, industry-specific requirements. 

Subsea oil and gas applications, for ex-

ample, pose pressures that can exceed 

18,000 psi, and the end-user expecta-

tion is that instruments perform mainte-

nance-free for up to 30 years. Downhole 

and aerospace also represent environ-

mental and logistical extremes, requiring 

specialized packaging. On the other end 

of the spectrum, we’re looking to extend 

Rosemount performance and reliability to 

the pharmaceutical industry’s emerging 

single-use manufacturing technology.

In that same vein, miniaturization and 

industry’s embrace of the Industrial In-

ternet of Things will continue to drive the 

development of more types of economi-

cal sensors that will paint a richer picture 

of process conditions, while keeping peo-

ple out of potentially hazardous areas.

We’re also enhancing and expanding 

our wireless instrumentation capabili-

ties. Faster update rates with extended 

battery life will broaden the spectrum 

of served applications including control 

and safety.  With additional evolution 

in the underlying wireless technology, 

the most advanced instrumentation 

functionality will be available in wireless 

configurations. Other device interface 

technology will enable easier, faster and 

safer personnel interactions.

A half-century ago, Rosemount’s 

groundbreaking pressure instrumenta-

tion technology set the pace for Emer-

son’s industry-leading record of innova-

tion in the automation business. And we 

expect to continue to expand that record 

into the next half-century. 
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OVERCOMING ORIFICE LIMITATIONS
Emerson's 9295 Process Flow Meter effectively 
eliminates the complexities and drawbacks of 
orifice plate installations in the refining and 
chemical industries by replacing the whole 
installation with an all-welded spool design.
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E-NEWSLETTER SPONSORSHIP
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The Smart Industry Update enewsletter is distributed twice weekly (each Monday and Thursday) to our 
engaged audience of nearly 12,000 decision-makers across industry. SI Update provides an eye-catching 
combination of informative features, sponsored segments, graphics and alerts of the latest trends.
Sponsorship of SI Update delivers a unique combination of branding and awareness, and is effective in 
driving click-through activity. Further, SI Updates provide the ability to associate your name with a specific 
brand message.

Just select the ad unit you’d like to use (right), supply us with creative for your ad and destination URL on 
your website. We’ll schedule your placement and desired timing against available inventory. We take care 
of making sure the newsletter is delivered at the optimum time to maximize open rates, and we provide 
you with a report on how your ad performed. Advertising in the SI Update places your messaging directly in 
the inbox of prospects, affording one-click access to more information on your products and services.

The Top Five, a special edition of SI Update, is published the last Friday of every month, celebrating the 
most-read Smart Industry pieces in the last 30 days.

PREMIUM SPONSOR: $2,150 NET 

Up to 150x150 pixel non-animated  

image (optional), up to 75 characters for 

headline and up to 350 characters for text 

(including spaces). Include destination link.

FEATURED SPONSOR: $1,300 NET 

Up to 150x150 pixel non-animated image 

(optional), up to 75 characters for headline and 

up to 250 characters for text (including spaces). 

Include destination link.



CHEMICAL  PROCESS ING  •   CONTROL   •   CONTROL  DES IGN  •   FOOD PROCESS ING  •   PLANT SERV ICES   •   PHARMA MANUFACTUR ING  •   SMART  INDUSTRY

2022 MARKETING GUIDE

[ 18 ]

SINGLE SPONSOR E-NEWSLETTER
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What size are the ad units for a Single Sponsor eNewsletter and what are the specs for each unit?
We feature the same ad units as our editorial newsletters (see table).

What kind of performance can I expect from my Single Sponsor E-Newsletter?
Performance always varies, but the great thing about a our Single Sponsor eNewsletter is that by featuring Smart Industry 
content and using our design template, open rates and click-through rates are routinely very strong. 

What kind of reporting is provided for my Single Sponsor E-Newsletter?
Our summary report includes metrics for delivery rates, open rates and click-through rates.

What’s the process for determining the topic for our Single Sponsor E-Newsletter? 
You’ll work with our editorial team to determine a suitable topic. Our editors are keenly aware which topics resonate with 
your audience and which topics are too narrow to draw enough attention. They’ll share their expertise to help you find a 
topic that suits your message and reaches the widest possible audience.

Single Sponsor eNewsletter Program Cost:Single Sponsor eNewsletter Program Cost:  
From $5,000 net per issue

CUSTOM E-NEWSLETTER AD SPECIFICATIONS *

Position Creative

Premium  

Sponsor

Up to 150x150 pixel non-animated image (optional), up to 75 characters for headline and up to 350 

characters for text (including spaces). Include destination link.

Featured 

Sponsor

Up to 150x150 pixel non-animated image (optional), up to 75 characters for headline and up to 250 

characters for text (including spaces). Include destination link.

Sponsored Link
Up to 75 characters for headline and up to 150 characters for text (including spaces). Include 

destination link.

* All character counts include spaces. 
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WEBSITE ADVERTISING
 
Website advertising is an effective way to accomplish two distinct missions: brand awareness and measurable 
engagement. Smart Industry offers a range of advertising units to meet your goals, ranging from leaderboards 
to welcome ads. And with some 15,000 user sessions and 28,000 page views each month, the opportunities to 
connect with engaged readers abound. Most ad formats are purchased on a cost-per-thousand basis. The welcome 
ad, however, is priced based on a flat monthly fee, and is the most prominent ad position we offer. This exclusive 
position appears upon entry to the site, before the actual destination page is served (whether the visitor first arrives 
via a bookmark, e-newsletter link, Google referral or any other method). This 640 x 480 pixel unit sits in the middle of 
screen for up to eight seconds, with your branding and message the only thing visible. Clients can expect to reach 
approximately 5,000 unique ad impressions for 2 weeks with their welcome ad message.

 The Welcome Ad 
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Medium Rectangle: $150 Leaderboard: $160 Billboard: $170 Welcome Ad: $2,750 net/ 2 weeks

AVAILABILITY CURRENT CURRENT CURRENT CURRENT

PLATFORMS SERVED DESKTOP & MOBILE DESKTOP & MOBILE DESKTOP & MOBILE DESKTOP & MOBILE

Dimensions (WxH in pixels) 300x250 728x90 970x250 640x480

Maximum Expanded Dimensions Expansion not allowed for these units

Max File Load Size 40 KB 60 KB 60 KB 60 KB

Max Animation Frame Rate 24 fps 24 fps 24 fps 24 fps

Maximum Animation Length 15 fps 15 fps 15 fps 15 fps

Maximum Video Length Video not allowed for these units

Audio Initiation Must be user initiated (on click: mute/un-mute); default state is muted

Hot Spot Not to exceed 1/4 size of ad. Only initiated when cursor rests on hotspot for at least 1-sec. Must NOT initiate audio.

Z-Index Range 0-4,999 0-4,999 0-4,999 0-4,999

Third Party Tags Yes No No Yes

Formats JPG, GIF, PNG, HTML5 JPG, GIF, PNG JPG, GIF, PNG JPG, GIF, PNG
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Our eHandbooks bring together a mix of Smart Industry content and educational articles from clients (sponsors) in 
a unique, downloadable report/PDF package. We’ll repeatedly promote the Report through a variety of channels 
(dedicated email, e-newsletter, repeated, tagged posts across Smart Industry social channels, website links) over a 
three-month period, tagging your enterprise wherever appropriate. 

Each eHandbooks provides its sponsors with a cost-effective opportunity to build category thought leadership among 
a self-qualified audience, each of whose contact information will be shared with the Report’s sponsors.

Sponsorship
•  Full page ad with live links (specs 7-7/8” wide x 10-1/2” high)
•   Article contribution (must be submitted at least 30 days before publishing date, or it will not be considered due to 

production limitations)
•  eHandbook is promoted in the print issue of Smart Industry, including cover image, summary and QR code linking 
readers to the report registration page. 

Our eHandbooks focus on both the specific technologies enabling digital transformation and on the areas in which 
these technologies are being put to work effectively.

EHANDBOOKS
MULTI-SPONSOR REPORTS GENERATE LEADS AND BUILD THOUGHT-LEADERSHIP 

2022 TOPICS AND PUBLISHING DATES

Launch Date Creative Closing Date Material Date

1/28/2022 2022 Crystal Ball Report  1/7/2022 1/14/2022

2/11/2022 Predictive Maintenance 1/21/2022 1/28/2022

3/25/2022 Industrial Networks 3/4/2022 3/11/2022

4/22/2022 Data Analytics  4/1/2022 4/8/2022

5/13/2022 Industrial Automation  4/22/2022 4/29/2022

6/24/2022 Edge Solutions 6/3/2022 6/10/2022

7/22/2022 IT/OT Convergence  7/1/2022 7/8/2022

8/26/2022 Cybersecurity 8/5/2022 8/12/2022

9/30/2022 Cloud Applications 9/9/2022 9/16/2022

10/21/2022 Predictive Maintenance 9/30/2022 10/7/2022

11/18/2022 Industrial IoT Platforms 10/28/2022 11/4/2022

12/16/2022 Energy & Efficiency 11/25/2022 12/2/2022

Investment = $2,995 Net 

Helpful Resources:
• Sample Tech Report: Link to Data Analytics Report
• Sample Landing Page: Link to Registration Page

https://www.smartindustry.com/assets/Uploads/Data-Analytics-Tech-Report-Updated.pdf
https://info.smartindustry.com/technology-report-2018-data-analytics
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Our Special Reports are designed to position your company as a leading solution provider within a 
particular technology category as well as generate exclusive qualified sales leads within that category.

Unlike our standard eHandbook offering, our Special Reports are created from the ground up to align 
with your company’s specific marketing priorities.  You are the exclusive sponsor and own the rights to 
the final product, and may use as a promotional piece in your own content marketing channels. 

We’ll repeatedly promote the Special Report through a variety of channels (dedicated email, 
e-newsletter, social, website links) over a three-month period, tagging your enterprise wherever 
appropriate.

PRICING & CONTENT OPTIONS 
•   $6,500-$7,500 net for an exclusive Special Report using a combination of archival Smart Industry 

content and sponsor contributed content 
•   $7,500-$8,500 net for an exclusive Special Report that also features one piece of new, custom 

content developed by the Smart Industry editorial team

SPECIAL REPORTS
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PREMIUM CONTENT PROMOTION PROGRAM

Our Premium Content Promotion Program consists of a mix of email, website and social media promotions of 
a supplied premium content asset. This popular lead-gen program provides the reward for all the hard work 
you’ve done to create great content. Premium content can also take other forms—e-books, decision guides, 
infographics, research summaries, etc.

Because we’ve spent years building a database of key decision-makers, our white paper programs offer:
•  Targeted lead generation
•  Thought-leadership via your association with the Smart Industry brand
•  Detailed reporting

Tier 1:  Premium Content Program: $4,500-$5,500 net   
•  Promotion of your content (Whitepaper, eBook, Research etc) thru alerts & Enewsletters.  
•  Content is reviewed and approved by Smart Industry editor prior to distribution
•  We’ll deliver between 50-100 leads

Tier 2: Premium Content PLUS Program: $7,500-$8,500 net
•  All that is included in the Premium Content Program
•   PLUS, Full page 500 word write-up in a print edition with an overview of the white paper and a CTA to get 

the full whitepaper

How Does the Premium Content Promotion Program Work?
Once you’ve written your content there’s little else you need to do. We’ll have it evaluated by our editorial and 
audience development teams to ensure it meets our standards for topic relevance and non-commerciality. 
Then we’ll identify the right market segment to which we’ll promote it. We’ll make sure it gets in the right 
inboxes, and we’ll send you regular reports with all key demographic info you need on who downloaded it.

Data collected include name, title, company name, email address, country and postal code.

Sponsors may add additional fields or Demographic filters, but keep in mind this may increase the pricing and/
or impact registrations promised.
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WEBINARS 

The Smart Industry team will work with you to jointly create and promote an informational webinar to our highly engaged audience of 
industry professionals. Our editors and our webinar manager will work with you to coordinate all event details and deliverables.

Sponsoring a Smart Industry Webinar
We developed a process that make sponsorship as easy as possible from working with our editorial staff on your content 
presentation to providing excellent customer service in working with our webinar management team. In addition, you can expect:
•  An opportunity to present alongside our editorial team
•   Our platform allows attendees to download additional sponsor assets such as white papers, videos and product information 

while viewing your webinar
•  Live interaction with attendees during the Q & A session
•  Participation during the attendee polling in the live event
•  Branding on pre-event, live and post-event marketing
•   Detailed reporting that includes attendee contact information, information about what they downloaded during the event and a 

summary of the polling information that was gathered during the broadcast

Webinar Promotion
All Smart Industry webinars are promoted through a variety of 
media platforms:
•   All webinars are posted to our robust Webinar Registration 

Portal on smartindustry.com. On this platform our editors 
list dates, keynote speaker bios and topic overviews. 
Visitors can view the portal and pre-register for the 
webinars of their choice

•   Sponsor information is then loaded onto the registration 
portal…company logo attached to their webinar as well as 
their speaker bio and presentation summary. We market 
each specific webinar through email, website & enewsletter 
promotion and social media

•   Immediately after each live webinar a ‘view on demand’ link 
is sent to all webinar registrants. We continue to promote 
each webinar thru our website and enewsletters. This insures 
that sponsors will continue to receive sales leads long after 
the live event

•   All webinars are archived on our webinar portal and remain 
gated for registration for six months

Webinar Deliverables to our Sponsors
•   Exclusive pre-event, live, and post-event branding
•   All registrations up to live event
•   All post-event ‘on-demand’ registrations
•   Ability to control message
•   Up to 40 minutes of presentation time
•   Rights to post webinar on your website
•   Downloadable resource links during event
•  Reporting portal access
•  Q & A participation

A few webinar topic ideas:
•   How to Build a Network Infrastructure Modernization Plan 
•   From Tablets to Wearables: Options for Mobile Worker 

Enablement 
•   How Can Additive Manufacturing Streamline Product 

Development? 
•   Time Sensitive Networking: Toward a Single Standard for 

Automation 
•   Toward Zero Unplanned Downtime: Get the Most from 

Prescriptive Analytics

Pricing is $9,000 Net
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CUSTOM EBLASTS
Target your messaging to a specific audience or industry

Our Custom eBlasts are the simplest and easiest way to push your HTML out to a specific audience. Just select 
the audience using our eList file.

Minimum Requirement of 5,000 names.

Price: Price:   
$415 CPM

To Learn More Contact:
Jeff Mylin
Publisher
jmylin@putman.net
847-533-9789
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VIDEO EHANDBOOK

Smart Industry’s Video eHandbook Series was created to satisfy the industrial community’s 
persistent demand for educational material, delivered in an easily digestible video format. 
Each of the videos is 5-7 minutes in length and is presented by Smart Industry’s editors 
or other experts in the field. The videos require registration to view, and viewers’ contact 
information will be shared with each video’s sponsors. Cost for each sponsorship is $2,700 net.

Sponsor Benefits
Each IIoT Video eHandbook Series sponsors (Limit 2) will receive up-front acknowledgement 
by the video presenter as well as acknowledgement at the end of the video in the form of 
a brief company and product overview, plus two links that viewers can act upon for more 
information. Sponsors can expect to receive 50+ leads.

Material Requirements
Sponsor materials are due the 25th of the month prior to the month each video is scheduled 
to debut. For display within the video presentation itself, material requirements include 
high resolution company logo and product image (.jpg, .eps or .png format, 300 dpi, at 
least 3- inches wide) plus up to three bullet points of accompanying text (each 80 characters 
maximum in length). Also required for the accompanying YouTube page are a brief 
description of your company’s offering (40 characters max) as well as two links: one to your 
home page and one to a product-specific page.

Upcoming Topics
•  Industrial Automation—March
•  Remote/Cloud Connectivity—June
•  Machine Learning & Artificial Intelligence—September
•  Data Analytics—November

Helpful Resources:
Click here for a sample Video

Price: Price:   
$2,700 net

https://youtu.be/22a836gqYyw
https://youtu.be/22a836gqYyw
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After two successful years of our INSIGHT webinar 
series and more than 2,000 unique registrants, 
Smart Industry again delivers a webinar series 
with accompanying digital content that covers the 
spectrum of digital-transformation tools, topics and 
techniques. During our 2022 sessions, we’ll connect 
with industry experts and end users who are reaping 
real rewards with the IIOT… exploring both early 
efforts and scaled programs to provide attendees 
insights that they can replicate at their businesses. 

Timing:
•  Spring Event: Starts April 1st and runs for six 

consecutive weeks
•  Fall Event: Starts October 7th and runs for six 

consecutive weeks

Sponsorship Deliverables:
You as a sponsor of our webinar series will receive not 
only the benefit of all types of branding efforts, but all 
registrants’ contact information from all webinars with 
the exception of the Platinum and Gold webinars.

Registrations will continue to 6 additional months

For more information on Sponsorship 
opportunities, contact Jeff Mylin at 
847.533.9789, jmylin@putman.net

APRIL & OCTOBER, 2022

WEBINAR SERIES
INSIGHT

Sponsorship Packages:
Platinum: $15,000 (limited to 1 sponsor per series)
This sponsorship includes everything from the Silver package 
as well as the following: 
•  Keynote webinar of your own on the opening day of our 

event. All leads from your event will be exclusive to you. 
•  Webinar brief where our editors will review your webinar and 

create a pdf document—a Cliff Notes version of your webinar 
for your own use. This piece can be utilized in promotional 
efforts to your audience and/or we can broadcast it to the 
Smart Industry audience to generate leads. 

Gold: $12,000 (limited to 1 sponsor per series)
This sponsorship includes everything from the Silver package 
as well as the following:
•  Custom webinar of your own on the closing day of our event. 

All leads from your event will be exclusive to you.
•  Webinar brief, where our editors will review your webinar 

and create a pdf document—a Cliff Notes version of 
your webinar for your own use. This piece can be utilized 
in promotional efforts to your audience and/or we can 
broadcast it to the Smart Industry audience to generate 
leads.

Silver: $8,500 (limited to 4 sponsors per series)   
•  Complete exposure with branding for each webinar, 

including pre-webinar marketing initiatives shared across 
Smart Industry channels (from trigger articles to social posts, 
dedicated alerts to banner ads).

•  Your company logo associated with each webinar and your 
collateral shared with audiences during the webinar. 

•  Complete list of registrants from all webinars (except 
Platinum and Gold). Since this series will be on demand and 
marketed for six months, you’ll continue to generate leads 
over that period.  

•  Each sponsor will receive the option to record a Smart Industry-
moderated use-case podcast featuring your leadership and a 
customer; this podcast will receive a call out after each webinar, 
inviting those attendees to access the podcast.

•  Each sponsor will also receive a podcast brief. Smart 
Industry editors will review your podcast and create a pdf 
document—a Cliff Notes version of your podcast for your 
own use. This piece can be utilized in promotional efforts 
to your audience and/or we can broadcast it to the Smart 
Industry audience to generate leads.

Bronze: $5,000 (limited to 4 sponsors per series) 
For this Exclusive Bronze sponsorship, Smart Industry will 
create an INSIGHT Series Special Report that spotlights 
the presenters, presentations and sponsors.  This pdf will 
be distributed to the Smart Industry audience; anyone who 
downloads the report will have to register. 
•  All Sponsors will receive a full page ad in the digital pdf
•  SI promises to deliver at least 150 leads from the report.

We’re delivering the experts and insights 
from Smart Industry directly to you with our 
INSIGHT webinar series.
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Content Starts Here

CONTACT INFORMATION

Jeff Mylin, Publisher 
847.516.5879 | jmylin@putman.net

Addison Perkins, Associate Publisher
205.344.2548 | aperkins@putman.net

David Fisher, Regional Manager
508-369-6330 | dfisher@putman.net

Greg Zamin, Regional Manager
704.256.5433 | gzamin@putman.net

Sales

Chris McNamara, Editor-in-Chief
630.625.1144  | cmcnamara@putman.net

Keith Larson, VP of Content
630.625.1129 | klarson@putman.net

Editorial

Anetta Gauthier,  
Production Manager
630.625.1154 | agauthier@putman.net

Lori Goldberg,  
Operations Manager
630.625.1128 | lgoldberg@putman.net

Material, Logistics & Support

mailto:jmylin@putman.net
mailto:cmcnamara@putman.net
mailto:klarson@putman.net
mailto:agauthier@putman.net
mailto:lgoldberg@putman.net
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