
Create a step-by-step action plan for 
digital transformation:

ASSESS 
MATURITY

ALIGN 
RESOURCES

PRIORITIZE 
INITIATIVES

March 30 - April 1, 2020
Loews Chicago O’Hare
Rosemont, IL

EXHIBIT & 
SPONSORSHIP 
OPPORTUNITIES

Raise Your Plant's Performance



The anticipated impact of digital technology 
on industrial organizations has never been 
greater.

Fewer companies are at the starting gate. 
More are identifying pilots and investing in 
applications.

ANTICIPATED IMPACT ON THE RISE

Figure 1. Ever fewer survey respondents believe that their organizations will be unaffected by the latest waves of 

digital technology. Here, respondents answer the question, “When you consider the drivers of and the opportunities 

presented by digital transformation, what is your best assessment of its likely impact on your organization in the next 

five years?”
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Figure 2. Industry’s progress on digital transformation initiatives has steadily advanced over the past four years. Only a stubborn 

18% remain on the sidelines, while the remainder have moved on to identify pilots or are actively investing in applications. 

Percentages shown are of respondents who describe their organizations as “at the starting gate, with focus on learning and 

exploration,” “identifying early applications to pilot,” and “have identified applications and are making investments.”

IMPLEMENTATION PLANS PROCEEDING
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Nearly 70% of 
Smart Industry 
readers now have 
a formal digital 
transformation 
strategy in place, 
most with an 
immediate, 1-2 
year timeline…

Smart Industry Base Camp was created to equip industrial
strategists with the tools they need to make their digital 
transformations successful.
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…meanwhile, 90% describe their efforts 
to date as only “somewhat successful” or 
“problematic but ongoing”:



BASE CAMP 2020 KEYNOTE SPEAKERS
Michael Carroll, Vice President of Innovation, Georgia-Pacific
Michael Carroll is vice president of innovation for Georgia-Pacific, 

one of the world’s leading makers of tissue, pulp, paper, packaging, 

building products and related chemicals. With degrees in both 

engineering and psychology, Carroll has dog-years of experience 

as an industry executive and is recognized for his knowledge and 

experience in leadership, innovation, organizational transformation 

and intellectual honesty.

Adam Echter, Practice Leader for Industrials and IoT, Simon-Kucher & Partners
Adam Echter is practice leader for Industrials and IoT for Simon-

Kucher & Partners, a strategy & marketing consultancy broadly 

recognized as the global leader in pricing & monetization. He’ll 

speak to how industrial firms can better understand their price/value 

relationship, capture incremental value from their existing portfolio, 

and improve new product pricing to define & defend the tremendous 

value firms unlock through digitalization.

Andrew Hopkins, Managing Director, Industry X.0, Accenture Digital
Andrew Hopkins is managing director of Accenture’s X.0 practice 

for industrial, automotive and consumer packaged goods. “Many 

organizations implement technology solutions without a clear strategy 

or understanding of the benefits that can be achieved,” he says. Hopkins 

will speak to how companies can best establish the new organizational 

and governance models required to achieve full organizational alignment 

around the goals and objectives of new technologies.

Scott Hutcheson, Director of the Agile Strategy Lab, Purdue University
Scott Hutcheson, PhD is a faculty member at Purdue University’s School 

of Engineering Technology and Director of the Purdue Agile Strategy Lab. 

Scott’s work focuses on helping leaders and managers address complex 

challenges related to growth, innovation, and strategic transformation. 

He has been engaged by over 500 companies and communities in the 

U.S. and internationally, and is co-author of Strategic Doing: Ten Skills for 

Agile Leadership (2019, Wiley), an Amazon #1 New Release.



BASE CAMP 2020 KEYNOTE SPEAKERS
William King, Chief Scientist and Co-Founder, Fast Radius
William King is co-founder and chief scientist at Fast Radius, a Chicago-

based pioneer in additive manufacturing (3D printing) services as well 

as an Industry 4.0 Lighthouse of digital innovation as designated by 

McKinsey and the World Economic Forum. The company was founded to 

help organizations discover new applications, quantify the technical case 

and business case to support applications, and ultimately launch products 

supported by best-in-class additive manufacturing systems.

Matthew Littlefield, President and Principal Analyst, LNS Research
Matthew Littlefield is president and principal analyst for LNS 

Research, a research and advisory firm whose stated mission is 

to enable transformation for industry, (or IX, for short). Littlefield 

contributes to research across the breadth of topics covered by the 

firm. His passion, however, is advising manufacturing executives on 

Industrial Transformation and Operational Excellence.

Irene Petrick, Senior Director of Industrial Innovation, IoT Group, Intel
Irene J. Petrick, PhD, joined Intel in 2015 and is senior director of 

industrial innovation in the Internet of Things Group. She focuses on 

emerging technology, social, and global trends and their combined 

impact on the industrial space. Her work highlights the industrial 

internet of things, edge computing, the transition to intelligent 

manufacturing and the needs of the future workforce, 3D printing 

and distributed manufacturing and the new business models that 

are enabled by intelligent manufacturing.



ABOUT THE EVENT
Industrial with a capital “I”: Smart Industry 

Base Camp is exclusively focused on the digital 

transformation of industrial organizations, 

including manufacturing and raw materials 

processing as well as energy and water 

infrastructure.

Personalized curriculum: Our content agenda 

includes guided self-assessment sessions 

for determining the digital maturity level of 

attendee organizations. Attendees will create 

their own personalized curriculum after aligning 

digital transformation opportunities with their 

own organizational priorities. They’ll learn where 

to start, how to demonstrate ROI, and how to 

scale successful pilots into enterprise roll-outs.

Unrivaled line-up of industry practitioners: 
Our speakers are from leading manufacturing, 

processing and consulting organizations. They 

know what works—and what doesn’t.

Networking, networking, networking: From 

our popular speed networking session to more 

traditional receptions, meals and breaks, attendees 

will have numerous opportunities to explore new 

relationships with peers and solution providers. 

Convenient location: A quick trip downtown 

and a 5-minute shuttle from the airport, the 

Loews Chicago O’Hare offers a big city vibe, 

newly renovated rooms and award-winning onsite 

restaurants.



Meet industry professionals with active needs and the authority to specify, 

buy & create partnerships.

ATTENDEE PROFILE

Attendee Function

Organization Type

35% - Corporate Management

17% - Discrete manufacturing/OEM

23% - Engineering

15% - Process manufacturing

18% - Operations

10% - Engineering & inegration services

14% - Marketing/Business Development

 4% - Oil & gas/Electric power

30% - Other

10% - IT

24% - Information Technology/ 
software provider



SAMPLE ATTENDEE LIST
Air Liquide  

Director Process Control 
Technology

Apex Tool  
Group Global Product Manager

Apex Tool  
Group VP, R&D

Caterpillar, Inc.  
Director

Chevron Corporation  
Solution Architect

Chevron Phillips Chemical  
IT Manufacturing Systems 
Manager

CNH Industrial  
Program Manager - Data 
Strategy and Analytics

Daikin Applied  
Senior Director of 
Manufacturing Business 
Systems

Danfoss  
Product Manager, Services

DTE Energy  
General Manager of Corporate 
Strategy

Electrolux  
Central Maintenance Leader

Electrolux  
Global Reliability Specialist

Emerson Process Management  
Director, Connected Services

Exelon Generation  
Innovation Director

ExxonMobil Corporation  
Process Control Engineer

Faurecia North America  
IT Industrial Support Manager

Feralloy Corp.  
IT Director

Flexco  
Director of Lean Operations 
and Facilities

Ford  
Sr. Manager, LSO

GKN Driveline  
Senior IT Business Analyst

Hilscher North America, Inc.  
CEO

Hitachi Solutions  
Industry Director-
Manufacturing

HMS Industrial Networks  
Executive Vice President

Ingersoll Rand - Trane  
Digital Strategies

Intel  
Chief Architect, IoT Security 
Solutions

Inteva Products LLC  
CIO

J.D. Irving Limited  
Director, Continuous 
Improvement

J.D. Irving Ltd  
VP of IT

John Crane  
Lead Architect

John Crane  
Sr. Product Line Manager

Johnson & johnson  
Manager System Operations 
OTC US

Kellogg Company  
Director, Capital Equipment/
MROS

Leviton Manufacturing Co., Inc.  
Director of Engineering, 
Commercia/Industrial

Litehouse Inc.  
Sr. Director, Information 
Technology

Litehouse, Inc.  
Sr. VP Operations

MacLean-Fogg  
IIoT Evangelist

Magnetrol International, Inc.  
Global Product Manager

Maxion Wheels  
IT Manager

Milacron LLC  
VP, Global Injection Services

Mitsubishi Electric Automation, 
Inc.  
Senior Development Manager

MTD Products  
IT Manager - Manufacturing & 
Distribution Systems

MTD Products Inc  
Senior Systems Analyst

National Oilwell Varco  
Senior Vice President of Global 
Manufacturing

Navistar  
Vice President, Analytics

Nestle  
PdM Engineer

Novozymes A/S  
Senior Digital strategy manager

Novozymes North America  
Technical Service Manager

Okuma America  
VP - Engineering & Technology

Owens Corning  
Manufacturing Project Leader

P&G  
PC&IS Engineer

P&G  
PC&IS Manager

Pioneer Energy  
Director of Operations

Pioneer Energy  
Process Control Manager

Pratt & Whitney  
Operations Transformation 
Manager

Procter & Gamble  
IT Business Unit Leader, P&G 
Healthcare

Raytheon  
Digital Manufacturing Lead

Raytheon  
Business Process Expert

Rexnord  
VP Digital Solutions

Richards Industries  
VP of Operations and 
Engineering

Salt River Project  
Engineering Supervisor

Sauder Woodworking  
VP IKEA Business Segment

Sauder Woodworking  
IT Business Systems Consultant

Schneider Electric  
Cybersecurity Manager

Schneider Electric  
Enterprise Systems Engineer

Sojitz Corporation of America  
Senior Manager

Spraying Systems Co  
Dir. Of Engineering

Steelcase  
Technical Process Consultant

Teel Plastics  
Senior Programmer

Transocean  
Director of Technology and 
Innovation

TrinityRail LLC  
Executive Vice President 
Development

United Technologies  
Staff Eng, Mfg Engrg-Ops

USG  
Systems Developer

WestRock  
Plant Manager



Our clients represent a broad range of emerging and enabling technologies 

supporting digital industry transformation.

WHO EXHIBITS AT SMART INDUSTRY



•    30 minute plenary session presentation 

to the entire audience. (Speaker/Content 

must be approved by SI program 

developer.)

•    The largest and most prominent exhibitor 

space in the exhibit hall.

•    Opening night exhibit reception sponsor.

•    Exclusive signage/branding through the 

main hallway leading to our event.

•    4 conference passes.

•    One time use of the post event attendee 

list with email addresses.

•    Logo will stand alone and be displayed 

on all literature, website and online 

promotions as the Presenting Sponsor.

•    4 full page ads in 2020 (1 in each of our 

quarterly printed magazines).

•    A robust, diversified content-marketing 

package delivered across Smart Industry 

channels. 

•    Three features with sponsor 

representatives to run prior to the event, 

each including links  to sponsor company 

website and a call to action for the event. 

•    15 recognitions of presenting sponsor in 

emails celebrating Smart Industry Base 

Camp.

•    A custom promotional video touting the 

presenting sponsor’s participation and 

key points of interest in the event. 

SPONSOR PACKAGES: 

Grand Foyer

Presenting Sponsor
Space

Guggenheim 3
Louvre 3

service

service

electrical

Louvre 2

Louvre 1

Guggenheim 2

Guggenheim 1

Meetings Concierge/Coat Room

PRESENTING 
SPONSOR:  

$50,000

Our highest level opportunity, and the only sponsorship with a plenary session 

speaking slot



SPONSOR PACKAGES: 

STATE OF INITIATIVE 
REPORT SPONSOR:  

$35,000

Exclusive sponsor of our 6th Smart Industry State of Initiative research project

Includes Social Marketing Amplification Package: 

•    Sponsor can include 3 custom questions 

for a deeper dive into our readers.

•    After the completion of this report SI will 

repeatedly promote the report through 

a variety of channels delivering you (the 

sponsor) all contact information from 

anyone who downloads the study.

•    Sponsor acknowledgement during  

plenary session. 

•    Logo on Executive Summary PDF which 

will be promoted starting April 2020.

•    License to use the research as a lead 

generation tool on your website and  

content efforts.

•    Tabletop exhibit space (2x6 draped 

table) that includes shared wireless 

internet and electrical drop.

•    Company listing on Smart Industry 2020 

website & event app.

•    One time use of the post event attendee 

list with email addresses.

•    Recognition on onsite signage.

•    4 conference passes.

•    4 full page ads in 2020 (1 in each of our 

quarterly printed magazines).

•    Robust, diversified content-marketing 

package delivered across Smart Industry 

channels.

•    One feature shared across Smart 

Industry channels during the survey/

solicitation period, celebrating the expert 

perspective of the sponsor.

•    Q&A feature with the sponsor once the 

report is live, sharing his/her thoughts 

on the survey findings. Content gets 

repeatedly shared across Smart Industry 

channels.

•    Opportunity for the sponsor to 

contribute a blog post reflecting on 

findings in the report.

•    Repeated recognition of this sponsor 

in the SI videos we produce about the 

report. 

•    Custom video segment and/or 

participation in a Smart Industry podcast 

reflecting on findings in the report and 

providing perspective on next-steps with 

this information. 



•    Recognized as the exclusive lanyard 

sponsor. 

•    Sponsor logo will be imprinted on the 

front of the pouch, website will be 

imprinted repeatedly on lanyard.

•    Sponsor may provide an item that fits 

within the pouch for attendees.

•    Tabletop exhibit space (2x6 draped 

table) that includes shared wireless 

internet and electrical drop.

•    2 conference passes.

•    Company listing on Smart Industry 2020 

website & event app.

•    One time use of the post event attendee 

list with email addresses.

•    Opportunity to feature a client case 

study on smartindustry.com. 

•    One full page ad in the March show issue 

of Smart Industry.

•    Recognized as exclusive sponsor of the 

event mobile app and wireless internet 

provided in meeting room areas.

•    Sponsor logo will be prominently 

displayed within the mobile app and have 

an enhance listing.

•    Sponsor may also provide 2 push 

notifications to be sent on the app during 

the event.

•    Wireless internet splash screen will be 

customized with sponsor logo.

  

•    Tabletop exhibit space (2x6 draped 

table) that includes shared wireless 

internet and electrical drop.

•    2 conference passes.

•    Company listing on Smart Industry 2020 

website & event app.

•    One time use of the post event attendee 

list with email addresses.

•    Opportunity to feature a client case 

study on smartindustry.com. 

•    One full page ad in the March show issue 

of Smart Industry.

SPONSOR PACKAGES: 

LANYARD 
SPONSOR:  

$10,000

MOBILE APP & 
WIRELESS SPONSOR:   
$10,000



•    Recognized as the exclusive sponsor of 

the morning Breakfast. 

•    During the breakfast you (the sponsor) 

will have the opportunity to speak for 20 

minutes.

•    Sponsor logo will be prominently 

displayed on each table.

•    Tabletop exhibit space (2x6 draped 

table) that includes shared wireless 

internet and electrical drop.

•    2 conference passes.

•    Company listing on Smart Industry 2020 

website & event app.

•    One time use of the post event attendee 

list with email addresses.

•    Opportunity to feature a client case 

study on smartindustry.com.

•    One full page ad in the March show issue 

of Smart Industry.

•    Recognized as an exclusive sponsor of a 

roundtable topic. These Roundtables will 

be hosted by SI editorial team alongside 

you the sponsor of that table. Note: All 

topics will be mutually agreed on with 

the editorial staff.

•    Sponsor logo will be prominently 

displayed on that table.

•    Tabletop exhibit space (2x6 draped 

table) that includes shared wireless 

internet and electrical drop.

•    2 conference passes.

•    Company listing on Smart Industry 2020 

website & event app.

•    One time use of the post event attendee 

list with email addresses.

•    Opportunity to feature a client case 

study on smartindustry.com. 

•    One full page ad in the March show issue 

of Smart Industry.

SPONSOR PACKAGES: 

BREAKFAST 
SPONSOR:  

$15,000

ROUNDTABLE 
SPONSOR:  

$7,500



•    Tabletop exhibit space (2x6 draped 

table) that includes shared wireless 

internet and electrical drop.

•    2 conference passes.

•    Company listing on SI 2020 website & 

event app.

•    One time use of the post event attendee 

list with email addresses.

•    Opportunity to feature a client case 

study on smartindustry.com. 

•    One full page ad in the March show issue 

of Smart Industry.

SPONSOR PACKAGES: 

TABLETOP EXHIBIT:  

$6,500
(LIMITED TO 25 EXHIBITORS)

FOR MORE INFORMATION:

JEFF MYLIN
847.533.9789

jmylin@putman.net

KEITH LARSON
630.625.1129

klarson@putman.net

CHRIS McNAMARA
630.625.1144

cmcnamara@putman.net

SALES: CONTENT:
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